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EW MANAGERS SCHOOL STARTS 


W YORK PAIR 
HOSEN FROM 
oA CITIES 


ye Q’Meara and Mabel Stua rt] 
ew York City were selected | 
e American Ballroom Dance 
ypions of 1928 at the Grand 
ls of & national contest held 
10th at the Roseland Ball- | 
in New York City. | 


Hoen thousand people crowd- 
e ballroom to watch the con- 
ig couples dance for almost | 
0 in prizes. The first prize | 
2. $2,000 contract to appear in | 
ieluxe theatres of the Publix | 
tres Corporation. A forth- 
ng Publix stage show will 
re the winners. A diamond |! 
i went to each of the pair. 
tional medals and $5,009 in 
rawards were given to many 
ie other contestants. | 


Sixty Four Towns 


tty four cities in the United 
ss were represented in this 
e contest which started in 
mber, 1927 and closed with 
selection of the champions of 
110th. Hach city sent a rep- 
ntative couple selected after 
al elimination contest. 


he winners, Steve O’Meara, a 
er employed by the New 
Sun, and Miss Mabel Stuart, 
lephone operator, were select- 
y the judges, Boris Petroff, 
Murray Anderson and 
les Niggemeyer, noted stage 
ucers for Publix Theatres; 
: interna- 


; Ed Hughes; 
; Mr. and Mrs. 
Phil Fyffe and Ray 
mleaf, all of whom are well 
m in the theatrical world. 


Publix Towns There 


ies represented in the grand 
Swere New York, N. Y.. New 
f, Conn., Boston, Mass., 
more, Md., Washington, D. C., 
use N. ¥. Buffalo, N. Y., De- 
Mich., Cleveland, O., Colum- 
0., Newark, N. J., Jersey 
N. J., Pittsburgh, Pa., Ogden, 
l, Terre Haute, Ind., Philadel- 
» Pa., Bridgeport, Conn., In- 
apolis, Ind., St. Louis, Mo., 
Be0, lil, Paterson, N. J., 
h Gardner, Mass., Hacken- 
»N. J., Erie, Pa., Minneapolis, 
» Portland, Ore., San Fran- 
, Calif., Log Angeles, Calif., 
4 Colo., Omaha, Neb., Des 
ms, Ta., Dallas, Texas, Fort 
a Texas, San Antonio, Texas, 
te Texas, New Orleans, La., 

Sham, Ala., and Atlanta, 


"S contest is the first of its 

a Vernon Castle unof- 

.. oe a similar dance 
9 years ago. 


D ’ 

Ale 8 contest was conduct- 
tT the auspices of the Na- 

Pee Board and was stae- 

a direction of Harry 
ot the Dance Magazine. 


=] 


ee Was to discover 

et 8 best ballroom standard 

per As the basis of the 

tot yy € ballroom waltz and 
ere made standards. 


See if you 
can Plant 
this Story 
and Picture 
Layout in 
your News- 
papers. 
Then write 
in for the 
Photos to 
PUBLIX 
OPINION! 


erence 


“Bsprit du corps’ at the Rivoli 
Theatre in New York, under the 
leadership of Managing Director 
Larry Shead, is so keenly devel- 
oped that the newest usher catches 
the spirit before he’s been on the 


‘Write and Localize ‘“‘Hunches’’ and Stories in 


NATIONAL BALL-ROOM CHAMPIONS 
SIGN CONTRACT FOR PUBLIX TOUR 


James R. Cowan, General Director of Publix Stage Productions, and John Murray Anderson, noted 
producer of Publix stage shows, give contract to Mabel Stuart and Steve O'Meara. 


i payroll ten minutes. But in the 


last few months, even this spirit 
thas been enhanced greatly by the 
twice-monthly publication of ‘The 
Rivoli Spotlight,’ a 12-page type- 
written and mimeographed “staff 
paper.” The paper is issued by 
the Rivoli service club. Every bit 
of art work, writing, editing and 
printing is executed by members 


FENWAY THEATRE 
HELD PAGE ONE 
AGAINST ODDS 


The management of the ‘“‘Fen- 
way’’ theatre, in Boston is entitled 
to this week’s loudest cheer, for 
registering effective sales publicity 
in the face of overwhelming odds. 
The “Fenway” had a hookup with 
the Boston ‘‘Advertiser,’’ a Hearst 
tabloid, in conjunction with the 
coming of Clara Bow’s ‘Red- 
Hair.” The newspaper was ex- 
ploiting a red-head contest in front 
page stories and half-page ads, 
every day. The biggest smash was 
scheduled for Saturday —-and on 
that day the airplane “Bremen” 
landed—-so what could a poor tab- 
\loid editor do but want to throw 
out the contest! But the ‘‘Fen- 
iway” had sold the idea in such a 
way as to keep it sold. Instead of 
throwing out the contest, the “Ad- 
vyertiser’”? ran a one-inch banner- 
line across the bottom of the front 
page, calling attention to the con- 
test as advertised on an inside 
page. The entire remaining con- 
'tent of the first page was devoted 
to a single picture of the “Bremen” 
and the accompanying descriptive 
cutlines about the aviators. 

This publicity feat should in- 
ispire theatre men. Ticket selling 
|publicity stunts are not the kind 
that you take to a newspaper with 
your hat-in-your-hand in a begging 
manner. They’re the kind that are 
so good that most newspaper pro- 
motion-managers would almost be 
willing to pay good money to get 
them for the benefit of the news- 
paper. It was with such a contest 
that the Fenway Theatre stayed 
on Page One. 


of the staff. It is newsy and op- 
timistic and encouraging—and ac- 
eording to those who have ob- 


served its effectiveness it is prov-- 


ing to be one of the most valuable 
assets in the theatre organization. 


20 STUDENTS 
CHOSEN FOR 
COURSE 


The fourth session of the Pub- 
lix Theatres’ Training School for 
Managers started last week. 

Out of nearly 1,000 applicants 
for enrollment in the school, 
twenty men were selected. The 
course of training will last for 
six months, during which time 
the men will obtain actual experi- 
ence by observing duties of 
every type in the theatres in and 
near New York. The’ prepara- 
tion and execution, of the daily 
routine of these theatres will be 
observed by the students for a 
period of several weeks, under 
the direction of the theatre 
manager and his staff as the 
“final examination” before the 
students are graduated and 
given assignment as assistant 
managers in Publix theatres. 

Jack Barry in Charge. 

Mr. Jack Barry, who inaugu- 
rated the first school four years 
ago, and has conducted all suc- 
cessive ones, will again be in 
charge, under the direction of 
Harry Marx, General Supervisor 
of Management for Publix. The 
school is located on the fifth floor 
of the New York Theatre Build- 
ing, where daily “ciasses” are 
held. 


In making the selection of the 
students, men were chosen who 
had a college education or its 
equivalent. In addition, tempera- 
ment and aptitude, knowledge 
of salesmanship, advertising and 
publicity, theatrical experience 
and musical knowledge was given 
preference. To get these men, 
the enrollment committee made 
trips for interviewing purposes, 
to Boston, New York, Atlanta, 
Birmingham, Charlotte, Jackson- 
ville, Chicago, Buffalo, Omaha 
and St. Louis. 

Each day, noted theatre execu- 
tives from all branches of the in- 
dustry, will lecture to the stu- 
dents, explaining the whys and 
wherefores of each element of 
the business. 


The students selected are? 
Wyck Benner, Mt. Vernon, 


Van- 
Py Pe >, 


Ray Bush, Gayland, Minn.; Oscar Ww. 
Davis, Detroit, Mich.; Lester> C.: 
Drye, Charlotte, N. C.; Lee Dusan. 


Minneapolis, Minn.; V. V. Evans, At- 
lanta, Ga.; Marsh Collier, Wheeling, 
W. Va.; A. S. Johnson, St. Louis, Mo.; 
Kendall Keely, Canton, 0.;, G E. 
Lancaster, Columbia City, Ind.; 
Henry Schwartzburg, Brooklyn, N. 
Y.; Paul H. Shay, Elmira, N.) Y¥.; 
Ralph D. Smith, Canton, 0O.; W. W. 
Stillwell, Mt. Vernon, Ohio; R. M. 
Swanson, Miami, Fla.; Holden Swig- 
er, Wallace, W. Va.; N. J. Vance; 
Omaha, Neb.; David J. Whyte, Kew 
Gardens, L. I.; Karl A. Wolever, 
Fulton, New Jersey; and Wm. N. 
Wolfson, Ft. Worth, Tex. 


Out of the four graduating 
classes already employed in the 
theatres, the school has a record 
of high efficiency in point of 
graduates who have become suc- 
cessful. 
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TRY THIS ON YOUR OLD FRONT 


Charley Taylor of Shea’s ‘Buffalo” took Jack McInerny’s idea tor Dr 


ame uargeay oy reason oF ae Te 
rea than from} 
beating ber to 


Boys—sud girls—meet the “Human 


fair outlines of Drena as she contorts herself into words spellin g, 


CHICAGO.—James Shorihn killed nia | 
st 


vantage of Early Planting.” 

“The sinteni 
death with @ milk * Garden’ a 
ee brome ras 


of the 
w be 


Alphabet,” 


form, the name of ber favorite newspaper—what could the poor girl do? 


COLLEGE SORORITY GIRLS FOUND |{ 
FAME VIA CAMPUS POPULARITY 


orstep of a 


1] 


les at passing campus sheiks—anda | 


f in- 

ormation 

from Kearney, 
i chamb 


omme 


and ask 
girls to eit 


Leuise Nelson 


tion 
porch 
work 
account. of be- 
ing afraid 
miss any 

the 
porch 
and am 

ments. Corn 

withered and 

died in the 

fields. Lowing 

kine, wending 

their weary 

Rew ew 6 0 | Mildred tet 
way, would 


d 
pause, shimmy, 
turn 


to butter! 


on 


milk would 
men under 
ers and un- 
on new life and 
e depression in 


and 


la 
sui 


Kearney, 
braska, gia 

f sacrificed 
Armine Lett : 
interest of their town’s civie ad- 
vancement. They came to New 
York, and sat for-ten minutes on 


the front porch of John Murray |c¢l 
town-house, | 


Anderson’s 
giggling 
they’re 
newest 


palatial 
e-ing 
in Mr. 
ion for Publix The- 
os” which starts 
of one week at the 
supported on the stage 


— and now 


and his stage-band. | 


FASHION SHOW 


Manager Roy L. Smart, together 
with the Meyers-Arnold Company, 
staged an elaborate fashion show 
in nine scenes showing apparel 


for boys girls, and grownups and | 


presented it at the Publix Carolina 


Theatre, Greenville, S. C., in con- | 
of} 
| 


junction’ with. the showing 


“Sharpshooters.”’ 


Anderson’s | is 


an | 


sorority house near a little fresh- | 
»> in Kearney, Nebraska, ma 


de Broadway favorites 
from the great corn state. The 


porch doorstep as 
manship 


TOMMY WONDER 
_ BOY-DANCER, IN 
“CAMEOS” 


|. Like Peter Pan, 
Wonder is a boy who will never 
“crow up.” Tommy is 18 
|old, but you would never suspect 


uthful does he seem. He | 
ed as a 10-year | 
and | 


diminutive stature 


the | 
front porch in,| 


boyishness 


Little Tommy, despite his youth, | 


| fwitied Red Heads To 


= ge veteran. His mother 
and father were both stage stars, 
in musical comedy, and they 
ltaught Tommy his showmanship 


land dancing when he was a babe } 


in arms. é 

| According to James Cowan, Di- 
rector General of Stage Produc- 
|tions for Publix, Tommy has nev- 
ler made an appearance without 
|being called back by the au- 
diences for at least half a dozen 
encores. Tommy is in ‘‘Cameos,”’ 
the John Murray Anderson pro- 
‘duction for Publix, which comes 
tO GRO oa Sar hee 2 theatre for an 
engagement of one week starting 


MOSCOW.—Wine peasents Raye been 
executed tor hoarding 
by Goviat officials for distritution, 


in the person of Miss Drens Beach, whose original “Leopard Danos” 
BUFFALO TIMES—then, lend am ear, while we tell the wor: 


little Tommy 


years | 


adds to the | 


=o | a a 
| Renmett 
grain demanded jot beer running after 
last ver 


cours, sn paveaing Tor merdy, 
mid’ be abandoned business 
he was caught 


is one of the show-stoppers in “Hula Blues,” the Publix revue 
1d why she did this, It seems that, Drena can’t take a dare, 30 w hoz one 


Tew ave, APTN uP wna 
plane there are actommofations for bridge. 
poker, rama? or what will yeu. oy roe 
equipped with a card table took off for the ' O 
Detroit Air show. 


an Oe 


5 


ena Beach, and gave it a ride on Page one of the Times, 


ay morn, [Paps Diane 
# o's. | Cle mur a 
12 ‘deren. Ko. 0, 


‘at Bhea’s Buffalo, beginning Saturday. Now, fol 
‘7 heat one of har friends dated her to apell 6 


——— 


PUBLIX THEATRES 
Pres 


sents 


MOON 
Staged by 


FRANK CAMBRIA. 


SWANEE 


Devisec 


MOON” 

sung oy 

KATHRYN LEWIS 

AND 
JOHN GRIFFIN 
and ensemble 

Mr. Don Fiser 

Sherdahl 


{ 


_ BAND NUMBER 
(3) 
MAN I LOVE” 


opuar 
ms 


(4) 
Pianologue 

by 
SAUL SIEFF 


mad 


MR. 
(5) 
MR. JACK NORTH 
(6) 
“BLAME IT ON THE MOON” 


sung by 


KATHRYN LEWIS 
AND 
JOHN GRIFFIN 


and ensemble 


TOPSY DANCE—FOSTER GIRLS 
(7) 
MR. CY LANDRY 
(8) 


Publix Theatres 
presents 
“SNAP SHOTS” 
Devised and Staged 
i by R 
WILL J, HARRIS 
PROLOGUE 
GOULD GIRLS 


N 


(a) “BLUE HEAVEN” 
NICA 


GOULD GIRLS HARMO 
OCTETTE 


SWEET SUE” 


Dance by 


OULD GIRLS 
(9) 


STAGE 


8) 
BERT TUCKER 
(Son of Sopure Tucker) 


TY. 
LILLIAN BERNARD 
AND 
FLO HENRIE 


(Female Van & Schenck) 


(5) 
“EADY OF THE CIGARETTE” 
+ Tenor 


and the eight 


(f 
MILLS a 
(Comedy 


TYLER MASON 
“SMILIN’ THROUGH 
pt } 


“SNAP SHOTS” 
Leader with the eight 
GOULD GIRLS 
Dances by DAVID GOULD 
General Music Director 


NATHANIEL FINSTON 


Matinee 
/ mo 


| The Greenville News and 


the 


' Publix Carolina Theatre of Green- 


lyille, §. ©., jointly sponsored a 
theatre party to all local red heads 
when “Red Hair’ was the film at- 
lraction at the Carolina. The req- 
|uisites to get in on the theatre 
party were to have red hair be 
15 years of age or older and meet 
\in' the Chamber of Commerce 
building between 2:45 and 
(on opening day of picture. 


3:30) 


| Bert Tucker, Son 
: ° 
Of Famous Sophie 
The old adage of “Like father, 
like son” must be changed to 
|“‘Like mother, like son’ because 
| Bert Tucker, the only son of the 
world famous Sophie Pucker has 
jinherited the histrioniec ability of 
| his illustrious mother, besides be- 
ling a wonderful tap dancer in the 
| bargain. 
| Yn Will J. Harris’ latest Publix 
| stage show “SNAP SHOTS,” now 
|playing at the Theatre, 
| Bert proves that there must be 
something in heredity because 
|with his educated feet he dances 
jhis way into glory. He also gives 
a few 
mother, His entire routine was 
}written and staged by Sophie 
| Tucker and her genius is evident 


imitations of his famous | 


; 


\through every movement of her | 


; son 


SHOTS” are Tylor Mason, famous 
comedian; 

|Henrie, female Van & Schenck; 
| Mills & Shea, comedy acrobats and 
ithe eight famous Gould Harmoni- 


: ~ 
|ca Girls. 


FOR YOUR IN- 
FORMATION 


(not for publication, as t#) 

Now that the camera. sea 
son is on, Will J. Harris pre- 
sents his latest Publix stage 
show “SNAP SHOTS.” 

The opening prologue 
shows a man and girl hold- 
ing a telephone conversa- 
tion. He invites the girl to 
attend the Theatre 
that night to see 
and his stage band. 

The curtain opens on a 
full stage and the Gould 
Girls introduce the stage 
band leader (the master of 
ceremonies). A very clever 
novelty number is then. in- 
troduced by the eight Gould 
Girls, who play harmonicas, 
After which the tenor sings 
a chorus of “Sweet Sue, 
while the Gould Girls dance. 
The band then does an 
orchestral specialty. Bert 
Tucker, son of the famous 
Sophie Tucker (the world's 
greatest “‘blues” singer) fol- 
lows with some fast and 
snappy dancing. Lillian 
Bernard & Flo Henrie, two 
girls singing harmony, are 
next with a very entertain- 
ing routine. The tenor and 
the Gould Girls then do a 
song and dance to ‘‘Lady of 
the Cigarette.” Mills & 
Shea, two clever tumblers, 
acrobats and comedians pre- 
sent a novel and distinctive 
routine, After which the in- 
imitable Tyler Mason pro- 
ceeds to stop the show with 
his comedy gags, songs and 
| dance, 

The Finale shows an ani- 
mated billboard on Broad- 
way with girls from various 
Broadway revues: Ziegfeld 
Follies, George White’s 
Scandals, Earl Carroll's Van- 
ities, Greenwich Village Fol- 
lies) and Charlot’s 
The master of ceremonies 
carries a snap shot album 
and as he refers to each 
snap shot a girl steps dowu 
from the billboard and does 
a dance. 


” 


| 
| 
; 
: 


; 


Revue, 


| 
} 


With Bert Tucker in “SNAP | 


Lillian Bernard & Flo | 


BIRMIN 
FIGHTS. 
RECO 


‘‘Handicaps,’’ accord) 
aging Director Sidne 
berg, of the “Alabami 
in Birmingham, ‘‘are j 
of hurdles for a good 
or showman to hurd 
though it’s no cinch to 


| “nut” down and the 


in that six-day town ! 

berg and his staff an 

spectacular fight. hi 

whole circuit che 
“We've got a” 

band leader in) 

I've got the grea 

I've ever seen, 

are knockouts, | 

great line of fea 

rest of the pr 


|in Birminghan 


kick out seeinj 


| down the obst 


Mr. Dannen 


;could win a po 
| Birmingham if he 


| stands ace-high 


ed 
papers there and % 
ness men. Howevel 
can’t do all do ally 
self, so he is de rele 
sales-promotion staff 
employees that @ 
dozen. Once a 
meeting’ is held,” 
artist, assistant 3 


service. treasurer, 8 


| and 
| tendance. 


orchestra 
Mr. Di 


| “goes to meetin 


dozen ‘stunts 
among the staff, s 
to the ones submit 


| give Birmingham 4 


paign every week 
Among some of 


| cent accomplishm 
| lowing ideas that: 


| “‘news"’ column, W 


(1) The newspa 


| adaisical,’ so he 


of each to start 
enthusiasm for all #8 
of course Danny” 


| frequent bfeaks. 


(2) Louis Finsi 


| manager, went ard 


| and made an ar 
: by . 


big stores and indy 


employees cou 


| ‘employee’s card” 


| the stores and plan! 


fice, and be admitt 
inee price up to,6, 
of 6 p.m. as usual, | 


employees that “ y 
rangement we he vi 
to save nearly 60 
budget.” Each store 
exit and time clock Bi 
atre-one-sheet dis 
institutional copy. ” 
ey 


(3) With the 


e. 
|and Second Assi 
| N. 


Anderson 


0 


S by making use of 
M ts are constantly 
atching tl eir skulls for ideas; 
p the crowds of pass-: 
make them ‘‘window 
spend a lot of money 
and materials. and 
window trimmers. 
hen you offer val- | 
ng material and an 
re more eager than 


all for them and very 
Many theatre man-| 
also good talking | 
themselves on the | 
heir best window ex- 
done at no cost of, 
ses to the theatre. 


, pine 


SHOWMANSHIP IN KNACK 
GETTING WINDOW DISPLAY 


fir newspapers, the illuminated plate-glass win- 
luxe merchants offer the’ best free exploitation 
theatres. And enterprising theatre managers and 
Nmen in many Publix theatres are pulling many |° 


|also attach card-copy 


@ admit, if you sell the; nigh executive if you ‘have an idea | 
that’s: worth while to the store. 


| show 


Srv ae vagpU Noa 


ror) 


pare ae ait 


windows. 


supplying expensive cut-outs, ete. 

The best way, in most cases, is 
to make a rough-pencil sketch of 
your. proposed window layout, and 
Then take 
your photos to your merchant and 
sell him so hard that he ORDERS 
his window trimmer to follow 
your copy and idea. 

Chain stores are best, and easi-, 
est, when you reach the proper 


One of the most effective plans is 
to write a good piece of tie-up 
copy for a one-sheet, or an 18 x 36 
inch window-sticker, gelling your 
in connection with some 
particular brand of cigarets, cer- 
eals, canned: goods, coffee, tea, or 
staple. Then get the sales manager 


f the Kunsky-Pub- 


old in de 1Inxe picture 


mM passes, or pay for 
displays made, you've 
800d window. The mer- 


etimes wants rent for 

Where they are 
m the eye-catching, 
lic interest in the- 
8S, they’re so eager 
hat they have their 
trimmer and sign 
@ work. Then they'll 
breaks’’ and not in- 


ts their own. They 
d it registers more 
them because of 


r for you to tell is 
demands are made 
idow display ma- 
can’t begin to give 
y photos, lithos, ete. 


Inagers declare 
iter of properly 


ice that if you 
ompliment- 
to 


Detroit who is nearly’ 


Sement, says, ‘“‘when | 


8 aS you’ve given him, 


of ._your wholesale or jobbing 
i|houses on the phone and tell him 
if his zone salesmen will distrib- 
lute the window stickers and actu- 
ally put them in the windows, 


| 
ieost and no effort. The salesman- 
ager of an ice-cream factory. can 
always get you ALL ‘the drug 
store windows in town—so can 
ithe distributor of toilet goods, etc. 
And the wholesale grocery sales- 
manager can get every grocery 
store in town for you if you sell 
him the idea of WHAT A GREAT 
FREE CAMPAIGN ITJIS FOR HIS 
MERCHANDISE! 


‘“Ironsides’”’ To B. O. 


Record 


Manager Guy A. Kenimer put 
over a stunt that had all the High 
School students talking about “Old 
Ironsides’” for a week prior to 
that film’s playing at the Publix 
Florida Theatre, Jacksonville, Fla. 

Arrangements were made with 
the history teachers whereby all 
history students were required to 
take a book report after seeing 
the picture. 

Not only the history students 
were pepping things up for “Old 
Ironsides”’ but virtually every stu- 


insite edie eissceeebactoeiabbudeuae OEE 
- ape a 


‘i z NPC LEABE SEE NOES oC A RNAI HS ASIC IGEREII RES SAMI SIC RE 


you'll have them printed for him. | 
‘ts : In that way, it’s easy to get sev-} 
eee ines as | oral hundred windows at little 


History Students Sail 


have some photos of excellent theatre-merchant window tieups. E. R. Rogers, of the 
lays on “Patent Leather Kid” indicate. 
ymes to getting ticket-sell 
s letters of experienced theatre exploitation men and house managers. 
Wand with the merchant doing all the work and paying for all the material, ‘you'll never let yourself be sold on, the 

you a favor by putting theatre-displays in windows. It’s all a matter of “either you sell the merchant the idea YOUR WAY, or he'll sell 
“idea.” A good salesman always has his proposition in good working order before he ap 
he always sells it to stay sold and repeat. 


And A. M. Roy, manager of the “Tampa” at Tampa, Fla., 


ing displays in the windows. Read the story on window displays in this issue. The facts contained are culled from 
e put over a good window without 


They all say: “After you've onc 
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DISPLAYS THAT COST NOTHING BUT SOLD MANY 


THEATRE TICKETS 


“Tivoli” in Chattanooga, Tenn., has the art down pat, as 
is also a high pressure salesman 


old idea that the merchant 


proaches his prospect—and he never deviates from the 


Stage Show Catchlines 


“Rah! Rah! Rah! 


Swanee Moon!”’ 


Use ‘em in posters ads and 
Trailers 


‘RAH! RAH! RAR! 
A Publix Production 
A’ *fresh breeze of jazz and 
joy from *off the campus 
*Not too fresh! ; 
*Not too far off!. 


RAH! RAH! RAH! » 
Produced by Publix 
Good News for Collegians! 


RAH! RAH!. RAH! 
Siss boom ah! 
Publix Jazz Show 
Rah! Rah! Rah! 


RAH! RAH! RAH! 
A long College yell! 


Produced by the Publix 
jazz faculty! 


“SWANEE MOON” 
Weep no more my lady! 
Here’s joy, beauty and jazz 
Produced for Publix in 
New York 


“SWANEE MOON” 
with the original stage cast, 
costumes,‘ and scenes 
direet from New York 
Lilting!, Melodic! Funny! 


“SWANEE MOON" 
Way down upon the saxophones! 


“SWANEE MOON” 
A Publix stage Production 
by the producer of “Take 


a Chance’ Show K 


TUNES SELL FILM 


{from 9 o’clock until noon last 


A siren of melodic merriment | West. 


“SPEEDY "PRESS-BOOK PLUS WORK 


BROKE HOUSE RECORD IN BUFFALO 


A barrage of publicity was laid down in exploiting Harold 


| Lloyd in “Speedy,” at Shea’s Buffalo. 
town carried window displays of special cards calling attention 
to the record, “Speedy Boy,” the theme of the picture. The 


Portland Theatre In-| 
vites Inspection Sun- 
day Morning 


The Portland theatre h eld 
open house for Sunday morning 


week. . The public was invited to) 
inspect the theatre, without 
eharge, and in a more leisurely} 
manner than is possible when per-| 
formances are being given. 

The corridors contain many 
genuine marbles of, merit; the’ 
walls are, hung with interesting | 
works of art, and antiques may be 
seen, the counterparts of which 
can be found nowhere else in the 


From a huge switchboard back- 
stage thousands of lighting com- 
binations are possible in the thea-. 
tre. The man who built the board 
confessed that he, knew only a few’ 
hundred of them, and that pos-} 
sibilities were as limitless as play 
combinations in a baseball game. 

The projection room itself is) 
worth a trip for special inspection. 
The pictures are cast 154 feet to| 
the screen. 

Employes of the house acted as 
hosts and guides—Portland (Ore) 
(Ore) “Oregonian’’.) 


Paul Whiteman Plays 
In Boston For 
Two Weeks 


Paul Whiteman and his orches- 
tra, in two of the most spectacular 
productions jever shown at the 
New York Paramount Theatre. 
returns to the Metropolitan Thea- 
tre, Boston, for an engagement of 
two weeks commencing April 27th. 


Every Victor dealer in 


music shops were similarly 
plugged on the Robbins Music 
company song. “Speedy Boy,” 
was broadcast.over the General 
Electric New York state chain 
by Ted King and the stage 
band through station WMAK. 
Tom Grierson also sent it into, 
the ether during his organ 
broadcast. In each radio pro- 
gram it was explained that the 
song was the theme of the pic- 
ture which was to be shown at 
the Buffalo. 


Several fine windows were ob- 
tained in sports stores, the best 
of which was the, large one in the 
Weed and company establishment. 
In this display sports goods, scoot- 
ers and bicycles were the keynote, 
with much Lloyd paper inter- 
spersed. The central piece was 4 
large frame showing a frame of 
Lloyd “Speedy” heralds enclosing 
a cut out head of Lloyd. 


250 Stickers 


Two hundred and fifty Speedy 
Service window stickers were 
placed in soda and candy stores. 
The special Speedy tire covers ob- 
tained at the Paramount exchange 
were tied-up with the large Van 
Dyke busses which ply on sight 
seeing tours over the Peace bridge 
and along the Canadian frontier 
to Niagara Falls and back via the 
Niagara Falls boulevard to Buf- 
falo. 

One of the big stunts was the 
arrangement made with the local 
book stores to display the Gros- 
set & Dunlap book, “Speedy,’ 
written by Russell Holman. Cut 
outs from the 24 sheets were used 
atop the m&rquee of the Buffaio. 
A special effort was made to get 


This completes Whiteman’s sen- 
sational tour of the Publix Thea- 


Manager Harle M. Holden fea- 
tured the song hits from ‘Rose 
Marie” in such a manner that it 
proved to be a good stunt in ad- 
vertising the picture, “Rose Marie” 
at the Publix Florida Theatre, 
Daytona Beach, Fla. / 

Three days prior to play dates, 
the organist featured hits from 
“Rose Marie’ in conjunction with 
the playing of a panatrope on 
stage. This stunt made quite a 
hit with the audiences and ad- 


dent in the school was telling 
somebody—their parents, friends. 
{neighbors-~ about the picture. 


vance slides announced that the 
organist had dedicated this novel+ 
ty to the coming photoplay. 


tres that drew huge grosses every- 
where. 

“Say It With Music” will be the 
first show woven about the King 
of Jazz and ‘‘Broadway Blues” 
will be the second. . 

The first week of Whiteman’s 
latest appearance in New York, 
which was Holy Week, the house 
did the biggest business in five 
months. The second week also 
kept the house filled all the time. 
The third and final week of ‘the 
‘engagement promises to be just 
as successful as the two previous 

es. j 


the children and this fact was 
played up in all ads, calling atten- 
tion to the fact that the kiddies 
would be admitted at 25 cents 
every day until 6. The teaser ads 
from the pfess book were used a 
week in advance. 

‘On the sport pages of the local 
papers there were special stories, 
with photo of Lloyd getting Babe 
Ruth as a taxi, passenger. 

As a result of all this publicity, 
Shea’s Buffalo ran up a record 
week’s business, playing to over- 
flow audiences every afternoon 
and evening Charlie Taylor was 
assisted by Bill “~:~ tau in put- 
ting over the campaign. — 
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Sell Your 
Stage Show 


Vol. IT. 


“PUBLIX HOME OFFICE IS YOUR SERVICE STATION!” . a 


“Leave no stone unturned to give Publix the 
high standing it holds in the world of theatres.” 
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Do YOU Re-write Tips and 
Stories From “Publix Opinion?” 


When You Get Your Publix Opinion, do you merely read it 
and file it? 

If you do, you’re over-looking a bet that is getting tremendous 
box office publicity for other theatre “managers and advertising 
managers. 


Nearly every story printed in PUBLIX OPINION should be 
re-written and localized by you, and given to your local newspapers. 


a 


You'll find this 4-page paper rich in hunches, and information. 


There’s something new every week, so don’t fall behind in 
making use of your opportunities. Take this week’s PUBLIX 
OPINION and re-write several stories from it, and plant them 
this week in your own daily newspapers. Next week’s OPINION 
will have some more hunches. 


The reason you are constantly being urged to send your. public- 
ity stunts and idéas ta the editor is for the sole purpose of stimu- 
lating the other theatre executives in the field. Your ideas help to 
put their theatres over, just as their ideas can help you. 

The main thing is to take the idea and get it into operation. 


“ANNIVERSARY NUMBER” POSTPONED 


This issue was planned as “Anniversary Number” on account 
of it being Publix Opinion’ s first birthday. However, in order to 
give correspondents in the field an opportunity to mail in contribu- 
tions for the Anniversary Number, it was decided to wait until the 


following issue. ; 
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Faber Girls Have 
Perfect Figures | 


Sixteen beautiful girls — the 
most beautiful that New York 
could find in a six months search, 
and each with a perfect. figure— 
are starred in John Murray An- 
derscn’s ‘‘Cameos,’’ which comes 

Theatre for a one 
week engagement on the stage 
wit and his stage band. 
The girls were selected two years 
ago by the New York Daily Mir- 
ror. After being chosen, Capt. 
Allan Foster, famous Broadway 
teacher of dance acrobatics, train- 
ed them, and they were a sensa- 
tional dancing-acrobatic | feature 
in ““The Circus Princess.” When 
that show closed its New York 
engagement, Publix contracted 
for the girls, and they were in 
“Shadowland.” At the end of that 
tour, they were again engaged, 
this time for ‘‘Cameos.”’ 


“CAMEOS” 


" (Not for Publication as Written. 
Re-write it) 


John Murray Anderson, in one 
of his most exquisite flights of 
fanciful beauty, has projected on 
the wings of syncopation his 
“Cameos,” the latest stage crea- 
tion for the Publix theatres. 

“Cameos,” of course, will be 
presented on the stages with the 
stage-band as the background. 
But there all similarity ends. _ 

Rare and scintillant jewels, sur- 
rounding a central motif of deep- 
earved old cameos will make up 
the dominant theme of the stage 
picture. 

In the cast will be Tommy Won- 
der, who, confidentially, is 18 years 
old, but looks like he might only 
be ten. Tommy is unquestionably 
the most spectacular single dancer 
ever engaged for Publix shows, He 
was on the inaugural program of 
the new Minnesota Theatre in 
Minneapolis and at every per- 
formance took half a dozen en- 
cores and bows. The Lett Sisters 
and Louise—-Mildred and Armene 
Lett of Kearney, Nebraska, and 
Louise Nelson of Chicago,—are a 
harmony trio distinctly different 
from any other that has been on 
tour. ‘These three girls are “‘col- 
legiate,” and as full of fiery action 
as a volcano. 

Coscia and Verdi, dancers, make 
up the third section of. principals. 

Sixteen of the prettiest girls 
New York could find in a six 
months quest, are presented in 
unique events by Captain Allan 
Foster. This group of girls rep- 
resents the prize winners in the 
New York Mirror Beauty contest a 
year o. They were featured in 
“The Circus Princess’’ on Broad- 
way, and also in the Publix 
“Shadowland” show. 


Dave Gould Girls 
Clever Beauties 


Dave Gould, the popular ballet 
master for Publix units has once 
more given a group of girls, who 
are the talk of Will J. Harris’ 
latest Publix stage show “SNAP 
SHOTS,” now playing at the. 

.Theatre. Besides their clever 
dances they form a Harmonica 
Octette that is both novel and en- 
tertaining, doing intricate dance 
routine in a very beautiful and 
graceful manner. Their numbers 
are the big applause moments for 
“SNAP SHOTS” which boasts of 
a cast including: Bert Tucker, 
son of the world famous “blues” 
singer, Sophie Tucker; Tyler Ma- 
son, famous comedian and dancer; 
Lillian Bernard &* Flo Henrie, 
Female Van & Sehenck; Mills & 


_ See memo 


Publix Theatres Corporation, Paramount Building, New York, Week of Nica New Vork, Week of Abe 23rd, 1928 


ROUTE OF PUBLIX UNI 
FOR WEEK BEG. APRIL : 


Vol. I, Publix Opinion 
UNIT 


Block Party 

Kat Kabaret 
Cameos 

Swanee Moon 
Rah! Rah! Rah! 
Knick Knacks . 


City 

New Haven . 

Boston, 0... 

New York 

Washington .. 

Baltimore ..Loew’s Century 

Pittsburgh ....Loew’s Penn 

Syracuse .....Loew’s State 
Shea’s Buffalo 

ichi Gallopin On . 

Hula Blues 

Araby 

Roman Nights 

Pagoda Land 

Takachance 

Steps and Steppers 

Gems 

Milady’s Fans 

Snap: Shots... 0/5). 

Dancing Feet 

Havana - 

Blue Plate 


Cleveland .. 
Columbus 
Indianapolis 
St. Louis 


Red Hot Capers . 
Houston 
New Orleans . 
Birmingham 


Rainbows 
Marching On 
Publix Revue 


*Indicates the issue of Publix Opinion, Vol. 2, in 
that particular stage production is listed. 


Layoff between Pittsburgh and Syracuse—-Chicago 


lis—Minneapolis and Seattle—Los Angeles and Denver, ~ 


Mr. Norman Prager is transferred from the 
Ft. Worth to the Capitol, Oklahoma City, effective 


M. K. Moore, from the Capite Capitol, Oklahoma City 


to Ft. Smith as City annaane oe effective now. 
L, 8S. Sowar reports to Galveston as City M 


Leap Year Fancies .. 


Ft. Smith, on April 23rd, replacing Mr. E. E. Co 


will report to the Kirby, Houston on or about AM 


David Flam, who has been wri writing the public 
for the Chicago-made Publix units, is in New 7 
pleting his duties, after which he expects to laur 
ness in New York as artists representative. 


Mr. 8. R. Abrams has been : been a Larrabee 
Princess Theatre, San Antonio, effective March 
raha succeeded Mr. E. J. Bresendine now rat 4 

maha. 


Staged Mammoth | Tyler Mazon F 
Parade For “Old From C 
Ironsides”’ 


es 
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The Boy Scouts of Poughkeepsie} PP pra “dark ™ 


and surrounding towns turned out Maso 
in full uniformed force in their was a t 
parade through the city streets to|show “SNAP SHO 
give “Old Ironsides’”’ a bit of local|ing at the 
advertising at the suggestion of 
manager Henry P. Hof, when that 
film was showing at the Publix 
ere Theatre, Poughkeepsie, 
The Scouts were accorded a spe- 
cial screening the Saturday before | 
opening date and in return for 
their pleasant entertainment the 
200 Scouts staged their parade 
from Scout Headquartérs through 
the principal Streets to the theatre, 
Several large banners were car- 
ried in the procession, some read- 
ing, ‘We are on our way to the 
Stratford Theatre to see OLD/|Tu 
IRONSIDES which will open at 
the Stratford next dave * 


